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Editor GoldMine® Premium v9.0.2.x Reaches Beta

DJ Hunt by

Contributors DJ Hunt

First off, let me state that we barely received enough articles to produce this months issue
of The GoldMine Advisor. In order to keep this newsletter alive, we rely on article sub-
missions from you. Without them we cease to be able to publish the newsletter. Please

Pamela Pearl

Albertcly submit any articles that you may have to DJ@DJHunt.US by August 1, 2011 for insertion
Gene Mari® into the September issue of The GoldMine Advisor.

FrontRange is pushing a rather aggressive development schedule for GoldMine Pre-
mium. They recently released 9.0.1.49, and right on its tail the hotfix 9.0.1.76 which is
currently the latest publically available build of GoldMine Premium. | excited to say that
FrontRange has already passed 9.0.2.x through Alpha, and has moved it on to Beta.
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Don’t expect any major enhancements when it is finally released, but do expect many is-
sue fixes and refinements. | know that the Beta Team is working diligently to make this as
stable a GoldMine Premium release as we can by testing all funcitonality. Computerese
Incorporated has taken it upon itself to actually break the Beta rules, so to speak, and we
have actually put 9.0.2.x into production in our offices. This way we are assured to utilize/
test more features of GoldMine Premium then we may have encountered on a virtual
implementation.

IntelliSend for Go
Release... May 20

Tips, Tricks & Thi

Creating E-mail T
lates

Jamal Ahmad deserves a round of applause for keeping GoldMine Premium development
on such a tight release schedule. Barring any unforeseen issues, | could predict a release
GoldMine Premium 9.0.2.x by possibly July 1, 2011. You’ll want to make sure that your
Maintenance and Support at FrontRange Solutions are current.
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Business Automation Solutions, Inc., ( BAS ) the developer of the IntelliClick eMarketing
solution designed for Goldmine, has developed another great add-on solution for Gold-
Mine called IntelliSend.

We are proud to report in The GoldMine Advisor, where our Partner Community and
valued GoldMine Users can see it first!

IntelliSend, an advanced email sending solution, is directly integrated with Goldmine. It
can also be used as a standalone sending solution for any emailing list. IntelliSend, ideal
for high volume emailers, offers tight integration with GoldMine by allowing the user to
select from GoldMine Groups and Templates to be used. It recognizes Primary and Ad-
ditional Contacts as well as email merge codes. IntelliSend records the sent email both
to Goldmine History and on an extended Details tab, called the ClickTrack tab. Alog is
instantly generated after the send that provides specific details of successful and failed
sends.

( Continued on Page 2, Column 2)
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Editor: DJ Hunt

Although | try to edit these articles for content and accuracy,
| cannot always guarantee their content is 100% accurate.
Should you use anything information contained in this news-
letter, you do so at your own risk. All information contained
herein is not intended as specific advice, but as a general point
of discussion. Should you find an error, it would be nice if you
e-mailed me so that | may print the exception in the next issue
of this newsletter.

You were provided these articles for your use, but we provide
no warranty as to functionality, use, or impact on your system.
You are responsible for your own data, and your use of these
articles is at your own risk. We can not be responsible for
anything that happens to your system or your data as a result
of the articles included in this newsletter.

All articles are freely contributed by their author, and no com-
pensation is given for any article published in this newsletter.
In many cases the authors have had a technical expert, in the
area of the document, preview the document for content and
accuracy.

All major article contributors will have a business card dis-
played on the last page of this document. You are encour-
aged to clip the business card, and save it. Do not contact
the author directly unless, at the end of their article, they have
made a declaration of sorts that states that you may contact
them personally.

All questions, and future articles should be submitted to:
DJ@DJHunt.US

If you are including screenshots, they should be no wider than
3.57” US. Their print resolution should be 300 dpi, and they
should be in a png format or jpg format.

Major contributors are also asked to submit a 1” US wide por-
trait photo. The print resolution should be 300 dpi, and the
format should also be in a png or jpg format.

We accept all articles, however, the editor reserves the right to
determine which articles are included, and into which issues
they are to be included.
| am your editor:

DJ Hunt

Computerese Incorporated

150 Pratt Road

Fitchburg, MA 01420

USA

(978)342-3333

DJ@DJHunt.US
www.DJHunt.US

GoldMine is a registered trademark of FrontRange Solutions.
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( Continued from Page 1 - IntelliSend for GoldMine Release... )

Major advantages of using the IntelliSend add-on for emailing
include optimizing system resources by using computer CPU
memory to process email efficiently. Users can send large
emailing blasts from any workstation or server without impact-
ing GoldMine resources or licenses.

IntelliSend allows flexibility to send mass email on behalf of
multiple people at the same time using the same or different
email message templates. It also recognizes SQL queries in
GoldMine to allow further segmentation of the target audience.
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Importantly, IntelliSend helps high volume emailers avoid
spam issues. It allows for quantity control on the send rate,
date and time. Alternative SMTP relay servers are offered for
enhanced deliverability as well as bounce management. For
those seeking a full service eMarketing solution for GoldMine,
IntelliClick directly integrates with IntelliSend so that users can
take advantage of automated unsubscribe requests, message
previewing and send testing, as well as many unique intelli-
gent hyperlink tracking options.

For those interested in finding out more information about the
IntelliSend & IntelliClick eMarketing solutions for GoldMine,
please join us for weekly live webinars.

You can register at http://www.
intelliclicksoftware.com/webi-

Ilt.cl]i

; nars.htm Companies seeking '*‘__"
4 more information can visit us fiﬁﬁ«){
? IntelliClick Software at http:// [

Click
North American Inquiries, please contact 888-827-5628
x. 204; European/UK Inquiries, please contact 44 01454
334430.

www.intelliclicksoftware.com.
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Tips, Tricks & Things

Creating E-Mail Templates

by

Alberto Diaz

Of all the “under-utilized” features found in GoldMine, E-Mail
Templates are one of the easiest to set up and use. Though
used more often over the last couple of years for signature
files, too many customers do not appear to be taking advan-
tage of this tool.

Benefits of using E-Mail Templates:

* SAVE TIME! - No need to retype things over and over
again.

* STANDARDIZE! - Everyone in the company conveys the
same information, the same way every time.

* COMPANY IMAGE! - Name and Brand recognition are
valuable business assets, ALL should present it right!

* KNOWLEDGE-SHARE - Even the least technical or prod-
uct-aware staff member can pass on valuable info.

* MARKETING! - Quickly and easily get the word out to all
your customers and prospects.

* AND MANY MORE!!
So how do we set them up? Glad you asked.
1. Open the Document Management Center

In PE: Go To | Document Templates
In CE/SE: View | Document Management Center...

2. You will see a root folder called Document Templates.
The next root folder is called E-mail Templates.

3. Right-Click the E-mail Templates folder and click New...
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A new, blank template will open

4. If you intend to use different fonts, colors, images, etc, put
a check-mark next to Rich text (HTML).

We will talk more about HTML templates in a future blog post
regarding “logo insertions” and “high-impact graphics”.

5. Type in a Subject.
6. Enter the text of the e-mail.

7. Use the Insert field button to add contact information to
the template.

8. Use the Attach files button to include attachments in the
template.

9. Use the Check Spelling button!!

! T v & | & L B
Save  MAttach files Insert field Check Print by Paste
template | Spelfing
,gi [1Rich tegt (FTL) Contact:
[T Attach wéard

[ IRequest a resum recept

Subgert: Walzome 1 ABC Company!

i sBsuA&s Al 2A | EEE @EBEE| W

Dear < <&firstnames >,

On behalf of all us at ABC Company, we would like to welcome you as our

rewest customer! Attached you will find our latest product brochure. Your
Account Manager, <<contactl-=keyls =, will be calling next week to confirm
your first order arrived safely and that you are satisfied with our product(s).

Sincerly,
Jahn Doe

President
BT Conpany

10. Click the Save template button when done.

11. Now its ready to use for mass E-Mail merging or simple
“one-off’ e-mails!

HTML Images in E-Mail Templates

by

Alberto Diaz

Imbedding images/graphics, as attachments, into your E-Mail
templates can make each and every e-mail you send larger
than it needs to be, and can fill your recipients server with
needless attachments. Let’s be frank, who really wants a copy
of your logo every time they exchange an e-mail with you...
no one.

That said, GoldMine gives you a way to display that logo or im-
age without sending the dreaded file attachments each time. If
you look carefully at the e-mail most of you received announc-
ing this new post, none of the 5 images were directly attached
to the e-mail. They all had embedded instructions telling your
e-mail client where to go to display those files. In our case, a
folder in our website. Let’s get to showing you how to do that
with GoldMine.

1. Make sure you have a copy of the image that had been
professionally adjusted to just the right size. Forcing the
image smaller or larger will distort it and make it look
amaturish.

( Continued on Page 4, Column 1)
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( Continued from Page 3 - HTML Images in E-mail Templates )

2. Have your web or IT person upload the file somewhere
on your website and provide you with the path to the im-
age.

3. Create your e-mail template in a normal manner. You may
want to Clone a previous version ( right-click | Clone... )

GoldMine Customers using v6.0 or greater

While editing the template, you have Rich text (HTML) on,
you will see a button near the end of the toolbar for Insert
Picture ( circled in image below ).

ﬂ [ Reich tet (HTML) Contact:
[] atsach ¥Card Frivate REVP Al
[ ] Reguest a rem recept Send a copy of the M recipients
Quew
St
Segoalll desssuavalcale=a@RBEE|®

4. Place the cursor in the location you want the image to
reside, and click the Insert Picture button.

] Picture .
Bicture Source: [ hoip. fivew. 18088 comsip/130_sig. [ Browse... O
sbomate Tot: ([Concel ]

Lanoat Spacng

Abgriment: Baselne  »  Hodzontal:

Eorder Thickness: Vertical:

5. In the Picture Source field enter the image location as:
www.yourwebsite.com/yourimage.jpg
Our logo is simply:
www.180ds.com/sig/180_sig.jpg
And click OK.

Your image should now appear in the template.

Subjacs: Welzome 1o ABC Company!
[fewews czcBryuAsAl2AEEAEQEE W

Dear << &firstnames »,

On behalf of the sales team at ABC Company, we would like to welcome you as
our nowest custormer! Attached you will find sur latest product brachure, Your
Adtount Manager, <<contactl->keyls =, will be calling nest wiek to cenfirm
yeur first erder arrived safely and that you are satisfied with our product(s),

Sincerly,
John Doe

President
ABC Company

) 180°

* solutions

GoldMine Customers using versions older than v6.0

While editing the template, if you have Rich text (HTML) on,
you should see a button at the end of the toolbar that looks like
an H in brackets, <H>.

4. Click the <H>, and you will now see all the HTML code
that goes into creating such a simple template. If you
look in the middle of all the code, you should recognize
your text.
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] ich begh (+TML) Contacts

[ Thttath ward

[ roegusest a raturn recept

Subiect- Welcome 1o ABC Compary!
s edssulacalzalezaimenn(®

Dear <<&firstnames»,

On behalf of the sales team at ABC Cornpany, we would like to welcome you as
our newest customer! Attached you will find our latest product brochure. Your
account Manager, < <contactl->keyl> > will be calling next week to confirm
vour first order arrived <afely and that you are catisfied with our prndun[s.‘l

Sincerely,
John Dae

President
ABC Cornpany

5. Place your cursor in the location where you want your
image to reside. If you want it at the very bottom make
sure it goes in front of the

</FONT><BODY><HTML>
6. The code you will be adding is:

<DIV><IMG src="http://www.yourwebsite.com/
yourimage.jpg”></DIV>

Our logo is simply:

<DIV><IMG src="http://www.180ds.com/sig/180_
sig.jpg”></DIV>

7. Click the <H> again, and your logo should appear where
you added the code.

Viola!

Setting Up Different E-mail Tem-
plates for New, Replies, and For-
warded Messages

by

Alberto Diaz

E-Mail templates are a great solution for automating the clos-
ing section of your e-mails. In previous blog posts, we showed
you how to create e-mail templates, e-mail templates with html
logos, and e-mail templates with merge codes. Here they are
again as a refresher:

Creating E-Mail Templates:

http://goldminecompass.com/2010/07/02/using-email-templates.aspx

HTML Images in E-Mail Templates:

http://goldminecompass.com/2010/08/07/html-images-in-email-templates.
aspx

Typically, we teach our clients to create 2-3 templates for their
signature files. One for New messages, one for Replies, and
optionally one for Forwards.. though the reply template can
be used for forwards as well. We subscribe to the philosophy

( Continued on Page 5, Column 1)
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Tips, Tricks & Things

( Continued from Page 4 - Setting Up Different E-mail Templates... )

that as you are exchanging e-mails, your recipients really don’t
need ALL your contact info, logo, quotes, icons, etc... EACH
AND EVERY TIME. So your New e-mail templates have all
the cool info.

Tahoma

ra
1

Hi John,

Best Regards,

Alberto M. Diaz

Sr. CRM Specialist

Bus: 909.740.3886 ext. 101
Fax: 909.498.7331
albert@180degreesolutions.com
wowwe.180degreesolutions.com

180°
' solutions

L

However, your reply template can be nice and simple.

1| & & A

(]

Tahoma

Hi John,

Thanks! ~ Albert

If you and your contact are quoting each previous text with
each back and forth, you will both appreciate the reduced clut-
ter. So will your database and your printer.

Once you create both templates, you can set them as defaults
for your various message types. Right from within the Docu-
ment Management Center, right-click the desired template,
click Set as Default, and choose which default you want to set
(New, Reply, or Forward).

..... D

i [ Welcome Refresh
. [ [The Gol Refresh All Fiter/Group
i [ 2Condticl

Expand

Mew Sub-folder

Rename Sub-folder

Merge...

Set as Default 3
Reset Default

Mew Message
Reply

Forwarding Message

New...

Clone...

Delete...
Edit...

That's all there is to it. Happy GoldMining!

Viewing Two Records at Once $
by A w,_\ Q{;" S
Gene Marks }@

The new Tabbed interface of GoldMine Premium makes for a
much cleaner workspace, however; it sometimes makes us-
ers forget that they can look at more than one record at once.

To do this, simply select:

Window
New Contact Window

Older versions of GoldMine will have this under:

View
New Contact Window

This will bring up a new Contact Search tab. Simply search
for the contact you wish to view. Y ou’ll now have two separate
tabs, each looking at a different contact record.

Editors Note

Gene is right on with this one, however, you are not really
Viewing Two Records at Once if in the Tabbed mode of
GoldMine Premium.

I, on the other hand, still prefer to use the Windowed mode,
hence, when | follow Genes comments | actually get two sepa-
rate Windows where | can truly View Two Records at Once.

To revert to the Windowed mode, look to the the tab row to the
very first tab which depicts four squares and is narrower than
all the rest of the tabs. Click on that tab, and GoldMine Premi-
um will revert to the Windowed mode. Arrange your windows
as you desire ( larger screens have more real estate ).

To revert back into the Tabbed mode one simply Double-Clicks
on the Title Bar of any of the open windows. Oh, and the best
part about it is, if you revert again to the Windowed mode,
GoldMine Premium will remember your window positioning.

Changing Label & Data Colors 2
Conditionally Q B ©
e v:‘fr}"
by /‘ir \} {_A ¥
J

DJ Hunt

As many of you know, at least those that are clients of Com-
puterese Inc, we keep a running tally of the available support
contract time remaining for each client in the form of:

Company: Compubterese Inc

Cortact: DJ Hurt
Temns: Dus on recespt Last: Hunt
Titde; Cwmer Qrvmer; D
Sounce; Contract Time: 5 b 4 min

( Continued on Page 6, Column 1)
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( Continued from Page 5 - Changing Label & Data Colors Conditionally )

You'll notice that this is in your face so that our Technical Sup-
port Team can instantly see the status of any of our support
clients. Our policy is that we only support those with a positive
contract, and we Respectfully Decline to support those with
a negative standing. This is actually accomplished automati-
cally, however, that is another article for another time. As our
support clients may contact any of our support team directly
it is standard operating procedure for the team to look at this
area of the Contact record prior to instantiating support. To
facilitate their quick response time, the color code looks as
shown in the figure on the previous page when the clientis in a
positive state, and the Label & Data colors change to a bright
red when the support contract is in a negative state. With a
quick glance our Technical Support Team will know instantly
whether they are authorized to support this client or not.

Let me show you the behind the scenes for this particular Ex-
pression field as shown in the image in the next column:

iif(Contact2.ucContract = [Active], 12615680, iif(Contact2.ucContract =
[Expired], 255, -1))

Since Contact2.ucContract is modified via our Lookup.ini, |
don’t really have to worry about user inconsistency in the field
value which simplifies my expression immensely. If you allow
user input, your expression might partially look more like:

iif(trim(upper(Contact2.ucContract)) = [ACTIVE]...

June 2011 Contributors
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Label Color
@) Fpend Celor:
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Use gefault [sbeal color

(=

Colors. Usa defaul data color |

#{Contact #suctontract = [Active), 12615680, #(Cortactz-
sucCertract = [Expired], 255, -1

If one want the Label Color to change additionally, one would
simply repeat the Data Color Expression: in the Label Color
Expression: field.

Assume that your end users are idiots, and compensate for
their idiocy as much as humanly possible knowing that you
won’'t win 100% of the time.

Your Publisher/Editor

*  Computerese

DJ Hunt
GoldMine Technical Support

150 Pratt Road
Fitchburg, Ma 01420
USA

(978)342-3333
DJ@DJHunt.US
¢ http://www.DJHunt.US
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~  IntelliClick Software
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- Pamela Pearl

3821 Lizette Lane
* Glenview, IL 60026
USA

(888)827-5628
PPearl@MoreProductive.com
http://www.IntelliClickSoftware.com
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